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1.0 About the Submitter 
 

The National Retail Association (NRA) is a not-for-profit industry organisation providing 

professional services and critical information and advice to the retail, fast food and broader 

service industry throughout Australia. The Queensland-based NRA is Australia’s largest and most 

representative retail industry organisation, representing more than 19,000 stores and outlets.   

The NRA’s membership is comprised of members from all the sub-categories of retail including 

fashion, groceries, department stores, home wares, hardware, recreational goods, newsagents, 

fast food, cafes and personal services like hairdressing and beauty. It also includes both large 

and small businesses, including the majority of national retail chains, as well as independent 

retailers and franchisees, and other service sector employers.  The NRA has represented the 

interests of retailers and the broader service sector for almost 100 years. The NRA’s aim is to 

help Australian retail businesses grow. 

As part of its services to members, the NRA has been heavily involved in making applications to 

the Queensland Industrial Relations Commission, under the provisions of the Trading (Allowable 

Hours) Act 1990.  Indeed, no other organisation has been involved in as many applications 

before the Commission in relation to trading hours.  For this reason, the NRA believes it is 

uniquely positioned to advise the Review Panel on the complexity of the current trading hours 

regime, and to recommend changes to a more inclusive and efficient system. 

 

2.0 Follow on submission 
 

Customer 

Several of the opposing arguments put forward to the Queensland Government’s review of 

Trading Hours have been made in previous evaluations of Queensland’s retail trading laws.  

History records that the doom saying about the impact of extended trading on businesses, 

employment, families and the fabric of society has been proved wrong time and again. 

As mentioned previously, Saturday and Sunday trade represents the busiest trading days for the 

majority of non-exempt retails stores.  From a customer’s perspective, extended trading hours 

provide greater choice to the consumer and better reflect contemporary shopping habits. 

Queensland’s trading hours laws should reflect this commercial and consumer reality. 

 

Employees / Employment 

Any extension to weekend trading hours, such as the recent decision on Saturday trade for 

South-East Queensland retailers, will increase demand. The retail industry is driven by consumer 

demand, consequently, retailers need to be able to meet the needs of shoppers by having their 

doors open for trade when customers require their services. 

Of equal importance to the customer service side of retail is the work that is performed outside of 

trading hours. Large retailers generally will have a team of people performing duties such as 

stocking shelves, cleaning and ensuring that the store is in immaculate condition for the 

following day’s trade. 
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It is argued that these employees work ‘unsociable’ hours and that any weekend shifts they do 

should be on a voluntary basis. The NRA is of the view that these employees are hired to work 

during these hours and therefore none of their work can be of a voluntary nature. 

 

Public Holidays 

The NRA has reservations over any move to introduce part-public holidays, particularly during 

busy trade period such as Christmas and New Year. An unintended consequence of any 

introduction will be to have more work conducted by fewer employees and at a higher wage cost 

to the business. 

 

Innovation 

All retail businesses – whether they be small, medium or large – are cost sensitive. When a retail 

business looks into ways it can innovate and acquire an edge over its competitors, they are 

required to factor in a range of costs such as labour, tenancy, overheads and the myriad of 

regulations that they are forced to comply with.  

If a retail business is able to operate under longer trading hours than at present, it can enable 

them obtain a greater turnover, which in turn can be spent on exploring ways in which it can 

innovate.  The NRA requests that the Review Committee Chair consider the restraints that 

restricted trading hours can place on a retail business and how it can stifle innovation. 

 

Moratorium 

The NRA firmly believes that recent applications for extended retail trading hours are a symptom 

of the laws not keeping pace with the evolving needs of customers. The current laws were 

appropriate for the 1980s, however, they have since become out-dated, archaic and unable to 

meet the demands of consumers in 2016. 

The NRA therefore opposes any move to set a moratorium on trading hours applications, as it 

may prevent necessary reviews of Queensland’s retail trading laws from taking place in the 

future. 

 

Independent Stores 

The NRA has never opposed sensible and necessary protections for genuine, independent retail 

stores. However, we believe that under the current system, certain protections have been 

exploited. Any protections should be in place to assist mum-and-dad small businesses and not to 

enable large retailers to exploit the system by restructuring their businesses to disguise 

themselves as small retailers.   

The NRA firmly rejects any one-size-fits-all proposal when it comes to implementing appropriate 

arrangements for independent stores.  
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Public Opinion 

There has been a range of public opinion polls conducted on the topic of extended trading, with 

overwhelming and consistent results in favour of further choice. Historically in Queensland, all 

extended trade for non-exempt stores has been embraced by the consumer. The NRA urges the 

chair of the review committee to consider all the research provided in total, combined with the 

demonstrated success of extensions granted by the QIRC. 

 

3.0 Contact information 
 

National Retail Association 

Chief Executive Officer  

Dominique Lamb 

1800 738 245 

info@nra.net.au 
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