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Research purposes

1. To examine aspects of Queenslanders’ (all except those living within the Brisbane City Council LGA) 
shopping habits and their satisfaction with several aspects of shopping in their local areas.  

2. To determine and rank the priorities that Queenslanders (outside the BCC) believe their state 
government should focus upon in determining whether opening hours of large retailers should be 
altered in their local areas.

3. To “battle-box” or ask Queenslanders to examine arguments put by those who support and oppose 
longer trading hours about several related factors and choose which they consider to be the more 
convincing.

4. To ask Queenslanders to assess the criteria that the government has asked the review to consider 
and indicate if they expect each would become better or worse if trading hours for large retailers 
were extended.

5. Finally, to ask Queenslanders whether they support or oppose extended trading hours, either with 
or without conditions or caveats.
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Summary
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A slim majority leans towards supporting longer trading hours but it’s 
highly conditional.  Most remain to be convinced if it would be worth 
the costs to smaller players and competition

The verdict

After considering the major related issues, Queenslanders (outside the BCC) provisionally support extended trading 
hours for larger retailers by slim margin of 53% to 42%. 

Of this 53%, only 19% support extended hours without any conditions or caveats. The remaining 34% lean to 
supporting extended hours but would oppose them if the government cannot show why they would not lead to 
reduced competition or the consequent higher grocery prices.

Conversely, of the 42% who oppose longer hours, only 11% say their opposition is without conditions or caveats.  The 
other 31% lean to opposing extended hours because they believe the costs will eventually outweigh the benefits.

In other words, public opinion on this issue could go either way but most people will be sceptical of any 
recommendation to extend trading hours unless major concerns can be allayed in a convincing manner.  At present, 
most people remain to be convinced that longer trading hours are desirable.

For instance, the 34% who conditionally support them, when asked to choose whether longer hours will lead to 
increased competition and lower grocery prices or whether they will simply lead to more market concentration and 
leave the major supermarkets free to increase grocery prices, chose the latter alternative by a big margin of 59% to 
34% (Note that in the questionnaire, the words “particularly with fresh produce - meat fruit and vegetables” were 
added to this statement because previous research done by Factuality for the MGA, including in Queensland, showed 
that consumers consider these to be the most important grocery items; also many have been frustrated by rises in 
their prices over recent years at Coles and Woolworths.  Fresh produce will likely be a key focal point in this debate).

In addition, more than seven in ten of the whole sample agreed with two statements that, in many ways, encapsulate 
the issue - 71% agreed that “Allowing large nationally operated retail businesses the ability to determine their own 
trading hours will harm independently owned community stores and reduce consumer choice” and 74% agreed that 
“Extending trading hours will not come as a free lunch for consumers. It will involve significant costs that need to be 
weighed against the benefits.”
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Summary (2)

There are clear differences between the views of specific segments of the population. Young males living in outer 
Brisbane are most likely to support longer trading hours, especially if their incomes are high. Conversely, lower 
support is apparent among women, older people and residents of smaller communities.

The context

Queenslanders (outside the BCC) overwhelmingly like where they live; 91% of them think they live in a good place. 
But when asked what are one or two issues in their local area they would like to see something done about, some 
serious problems become apparent. Getting around is viewed as a major problem - due to shortcomings in local 
roads and public transport - as is crime and there is a shortage of jobs, particularly for younger people.

With each person asked to name two issues (on an open-ended basis), just 3 1/2% mentioned anything to do with 
shopping.  Most of these wanted more shops, a greater variety of shops or upgrades to their shopping centres. A 
few complained about youths loitering around shopping centres.  Only two respondents (of 996) mentioned shop 
trading hours as an issue - one saying they should be open for longer and the other saying that trading hours 
should be reduced.  In local communities, shopping hours are not seen as a significant problem.

The market dominance of the majors was confirmed in our survey - 41% say their household buys most of its 
groceries at Coles and 39% indicate the same about Woolworths. Only 5% buy most of their groceries from an 
independent community supermarket but 55% say that someone from the household purchases something from 
these stores at least once a month on average. 

The survey asked whether people are satisfied or dissatisfied with nine factors relating to grocery shopping in 
their local areas. The highest satisfaction levels were measured with “the quality of groceries other than fresh 
produce” (90% satisfied), followed by - consistent with the above – “the hours that supermarkets are open” (85% 
satisfied). 
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Summary (3)

At the other end of the scale, the lowest satisfaction levels are with:
§ The level of competition between different supermarkets (70% satisfied, 29% dissatisfied)
§ The prices of groceries other than fresh produce (64% satisfied, 35% dissatisfied)
§ The prices of fresh produce - meat fruit and vegetables (52% satisfied, 47% dissatisfied).

People's priorities for the review

That the review is taking place is quite well known, with 53% saying they are aware of it.

Respondents were given a list of 14 possible priorities for the review and asked how important should the state 
government regard each one.  The top ones, regarded as “extremely important” by at least 35% and as “extremely” or 
“very” important by at least 60% were:

§ The impact on local jobs (72% “extremely” or “very” important)
§ The survival of independent community supermarkets (such as FoodWorks, Friendly Grocers, IGA and SPAR) 

that operate in or near your local are (66%)
§ Not forcing smaller communities with different lifestyles and mixes of larger and smaller stores to adopt longer 

shopping hours if they don’t want to (64%)
§ Whether it would make life better or worse for local people who work in retail and their families (61%)
§ The impact on the market share of local small and medium size retailers (60%)
§ Not increasing the market dominance of Coles and Woolworths across Queensland (60%)

Respondents were then asked to name which of the fourteen they regard as the first, second and third most important 
priorities.  The pattern of results was similar, except that “not increasing the market dominance of Coles and 
Woolworths” moved into second place, chosen as one of the top 3 by 34%.  This suggests that there is a large segment 
of Queenslanders who are particularly worried by the dominance of the two major supermarket chains in the market 
for groceries.
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Summary (4)

At the other end of the list, the issues considered to be the lowest priorities mostly related to statements about 
rationalising regulations across the state:

§ Making regulations the same for large and small retailers (first, second or third priority for 14%)
§ Standardising opening hours for large retailers across the state (9%)
§ Making rules the same for Saturdays and Sundays (9%).

These findings show that people place significantly more importance on not forcing smaller communities into 
reluctantly adopting longer trading hours than on rationalising regulations across the state.

The other consideration that ranked lowly - coming second last – was “the extra convenience of longer opening hours 
for people in your local area.”  This is consistent with other findings of the survey, suggesting that while many people 
believe longer opening hours will make their lives more convenient, most don't think the benefits will be significant. 

If trading hours were extended, 16% indicate they would spend more money in local retail shops than they do now, 
while 5% say they would spend less.  Those who would spend more divide roughly evenly between saying they would 
buy less from non-local sellers (such as online) or from other local businesses (such as restaurants or cinemas) – just 
under 4 in 10 for each. The remainder say they would simply save less money.

Argument testing

Claims made by protagonists in this debate relating to eight main topics for consideration were pitted against each 
other in a “battle-box” format, where respondents were asked to read two opposing statements and indicate which 
one they find more convincing.  To avoid any “order effect,” the order of the pairs of arguments were randomised and 
the two statements within each “battle-box” were rotated so that half the sample reads each one before the other. 
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Summary (5)

The results (summarised in slides 40 and 41) heavily favour arguments against longer hours.  In seven of the 
eight pairs of arguments, more people agreed with the case against extended hours - usually by a big margin -
with the only exception being a draw – 46% versus 46% - for arguments about whether longer trading hours 
would be beneficial or detrimental to the lives of retail workers and their families. 

Specifically, the most emphatically rejected arguments in favour of longer trading hours related to claims or 
assertions:

§ That the variety of goods placed on supermarket shelves would become wider
§ That longer hours would lead to increased competition and lower grocery prices
§ That regional economies and that of the state would be boosted
§ That tourism would benefit (most think this claim is exaggerated)
§ That hundreds of extra jobs would be created (also exaggerated)
§ That a nearby Coles or Woolworths would benefit small local retailers
§ That longer hours would give people more choice and convenience (the impact on smaller retailers may 

outweigh this).

This section of the survey shows that commonly claimed benefits for longer trading hours will either be rejected 
by Queenslanders or easily refuted by opponents.  It underscores scepticism about the value of longer trading 
hours and the considerable support for small retailers and other businesses in their local communities.

Expected impacts of longer trading hours

Respondents were given a list of eleven factors based on the Queensland government’s criteria for this review 
and were asked to indicate whether they expect each one would become (a lot or a little) better or worse or just 
stay about the same as now if trading hours for large retailers were extended.
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Summary (6)

This question painted a more mixed picture about opinions relating to the topics that the review is expected to 
consider.  Survey respondents indicated that extended trading hours would likely improve five of the factors they 
considered and worsen six.  However, pessimism about the six was stronger than optimism about the five.

Mostly, people think the impacts would be to make things “a little,” rather than “a lot,” better or worse, with many not 
expecting any significant change from now.  

The greatest number expecting things to “stay about the same as now” was measured for the impact on “You and 
your family” - 9% think extra hours would make things “a lot better” than now, 16% “a little better,” (totally 25% 
better), 63% “about the same,” 6% “a little worse” and 4% “a lot worse” (totalling 10% worse).  In other words, most 
people don't think the impact on them personally would be great, which suggests that many will base their opinion 
about longer trading hours on the impact they expect they would have on the factors (indicated earlier) that they 
consider to be the most important priorities.

The other four factors about which more people expect things would become better rather than worse are:
§ Employment and jobs in your local area (38% “a lot” or “a little” better, 15% worse) - this is the only factor that 

more than 10% of respondents – 11% - think would become “a lot better” than is the case now.
§ The Queensland economy overall (33% better, 11% worse)
§ Economic and business growth in your local area (32% better, 18% worse, but with 12% saying “a lot worse” 

and only 8% saying “a lot better”)
§ Life generally in your local community (26% better, 18% worse, but, again, with more people - 13% - saying “a 

lot worse” than “a lot better” – 8%)

The six factors which more people think would become worse rather than better are:
§ The economic health of smaller independent supermarkets (55% worse, 13% better, including 24% “a lot 

worse”)
§ The economic health of smaller shops like butchers, fruit shops and newsagents (53% worse, 15% better, 

including 25% “a lot worse”) 9



Summary (7)

§ The market share of small and medium-sized retail businesses (55% worse, 13% better, including 24% “a lot worse”)
§ Grocery prices (35% worse, 16% better, including 10% “a lot worse”)
§ Retail workers and their families (39% worse, 25% better, including 13% “a lot worse”)
§ The level of competition in grocery markets (31% worse, 26% better, including 12% “a lot worse”)

Holiday opening hours

Generally, 78% indicate they are satisfied with current retail opening hours on public holidays, with 18% dissatisfied.  Most
who are dissatisfied want shops to be open longer on holidays but some take the opposite view and stress that holidays are 
important family occasions and that shopping hours ought to be reduced.

When asked about specific holidays, most people favour shops being open.  Only on four holidays do most people want 
shops to remain closed all day - Christmas Day, Good Friday, Easter Sunday and Anzac Day.  

Support and opposition to extending trading hours

It was after all these considerations that survey respondents were asked to give their final view.  As stated earlier, 53% lean 
towards favouring extended opening hours while 42% lean the other way.  Majorities among both supporters and opposers 
make clear that their minds could be changed. The consistent expressions of scepticism about benefits and negative 
expectations about the impact on local small businesses clarify why only 19% unconditionally support extending trading 
hours despite the obvious added convenience it potentially offers.

Those with clear views one way or the other were asked the main reason driving their opinion.  

The 19% in favour of longer trading hours indicated three main reasons - convenience, modernising to catch up with other 
states and extra employment.  The 11% against longer trading hours also gave three main explanations - that extra hours are 
unnecessary, the negative impact on small businesses and that the big retailers are already too dominant and any increase 
in this will lessen competition. 10



Conclusions
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1. There is fragile support for extended trading hours from a thin majority of 53% of Queenslanders living outside 
the BCC area.  Most of them – 34% - indicate that they would reverse their support if the government (or anyone 
else promoting longer hours) cannot show why it would not lead to reduced competition or higher grocery prices.  

2. Such an explanation in favour of longer hours would need to be compelling because, at present, the bulk of 
people in this 34% are more inclined to believe that competition and grocery prices would become worse rather 
than better if larger retailers were allowed to open for longer hours.  

3. There is widespread local support for small retailers and other small businesses that may be impacted by a 
change in retail trading regulations.  This, enhanced by scepticism about benefits of less regulation, will give them 
- or anyone who supports them - considerable credibility among local populations.

4. While extending trading hours would bring an immediate boost to consumer convenience, there would be 
danger of anger or even a political backlash in the medium term if community owned businesses go bust and 
competition and consumer choice are diminished.  Concern about the dominance of big supermarkets is already 
high and an extension of this could sharpen this sentiment considerably.

5. Support for extended hours tends to be weaker in smaller regional and rural communities, where adverse 
impacts on local businesses are more likely to be noticed and strongly felt.

6. If localised public debates occurs on this issue, those arguing to maintain the status quo would likely win support 
from the majority of residents, particularly in smaller communities.
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TABLES AND CHARTS
OF RESULTS
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The local areas and shopping
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Queenslanders overwhelmingly like where they live

Do you think the local area around where you live is a good or not a good place to live?

91% 

8% 
1% 
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50% 

60% 

70% 

80% 

90% 

100% 

Good place to live Not good place to live Unsure
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Mobility, crime and jobs are the main local issues.  Mentions 
of shopping are low level, mostly more or better shops

n Mobility (24%)
n Better roads – highways and local – 10%

n Better public transport – 8%
n Traffic, congestion, poor management – 6%

n Crime, incl. hooning, vandalism (12%)

n Jobs, incl. local and for younger people –
(10%)

n Alcohol, drugs (5%)

n Health, hospitals, bulk billing (31/2%)

n Others, mentioned by 11/2% to 3% of respondents. 
Garbage, litter. Cost of living, incl. petrol. Parking. 
Planning & high density. More parks & affordable things 
for young people and families to do. Footpaths. Cost of 
housing. Noise. Homelessness. More or better policing. 
Lockout laws. Local environmental management. 
Immigration.

n 31/2% mentioned shops

n More or better shops, incl. variety (2%)

n Better shopping centres (1%)

n Youths hanging round shopping centres (1/2%)

n 2 or 3 mentions of: Parking at shopping centers.  More 
cafes. More supermarkets. 

n 1 mention of: Cheaper shops. Longer opening hours. Less 
opening hours. 

What are one or two issues in your local area that you would like to see something done about?

Over 1900 Reponses were given (two by most respondents)

More shops

Longer opening 
hours in shopping 

centres

More variety of 
shopping

More shops and 
cafes

Less shopping 
hours
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Most believe they do all or most of their household 
shopping

Segment
All or 
most
(%)

Male 65%

Female 88%

Under 25 years 57%

25-29 67%

30-59 80%

60 and over 77%

Shiftworkers 67%

Household 
income under 
$40K

84%

Household 
income over
$100K

69%

How much of your household’s grocery shopping do you do?

All or most of 
it

77%

Some of it
20%

Not much or 
none of it

3%
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80% buy most groceries from Coles or Woolworths; 
55% buy from an independent community supermarket 
each month

At which store does your household buy most of its 
groceries?

Do you or someone from your household buy something 
from the following stores at least once a month on 
average?

Market dominance

Over half visit 
an independent 

each month

41% 39% 

5% 

14% 

1% 
0% 
5% 

10% 
15% 
20% 
25% 
30% 
35% 
40% 
45% 

Coles Woolworths An 
independent 
community 

supermarket 
(such as 

FoodWorks, 
Friendly 

Grocers, IGA 
and SPAR)

Aldi Somewhere 
else

84% 85% 

55% 53% 

7% 
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Coles Woolworths An 
independent 
community 

supermarket 
(such as 

FoodWorks, 
Friendly 

Grocers, IGA 
and SPAR)

Aldi Costco
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Dissatisfaction with current shopping hours is low

Segment Satisfied
(%)

Male 85%

Female 85%

18-29 years 82%

30-59 years 83%

Do all or most of 
household’s shopping 85%

Most household shopping at 
Coles or Woolworths 86%

Live in tourist area 84%

Shiftworkers 76%

Full time workers 79%

Outer (non-BCC) Brisbane 85%

Regional town (large or small) 85%

Rural area 87%

Are you generally satisfied or dissatisfied with the following things with regard to grocery 
shopping in your local area? 

The hours that supermarkets are open

Only low level 
dissatisfaction

85% 

15% 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

80% 

90% 

Satisfied Dissatisfied
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Residents are satisfied with all aspects of local grocery 
shopping. Prices, especially of fresh produce, and competition 
levels the weakest

Are you generally satisfied or dissatisfied with the following things with regard to grocery shopping in your local 
area?

Shopping 
hours second 

best

90% 
85% 85% 84% 83% 

76% 
70% 

64% 

52% 

9% 
15% 15% 15% 16% 

23% 
29% 

35% 

47% 

1% 0% 0% 0% 1% 1% 2% 1% 1% 
0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

80% 

90% 

100% 

The quality of 
groceries other 

than fresh 
produce

The hours that 
supermarkets 

are open

Parking around 
where you shop

The number of 
supermarkets 
and grocery 

shops to 
choose from

The choice of 
different brands 

of the same 
item to choose 

from

The quality of 
fresh produce -

meat, fruit, 
vegetables

The level of 
competition 

between 
different 

supermarkets

The prices of 
groceries other 

than fresh 
produce

The prices of 
fresh produce -

meat, fruit, 
vegetables

Satisfied Dissatisfied Unsure Highest dissatisfaction is 
with prices and level of 

competition
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Queensland government 
review module
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Just over half say they have heard about the review 
into trading hours

A state government review is currently underway into the trading hours of retailers. It’s examining whether 
trading hours should be standardised across Queensland which, in many parts of the state, could enable larger 
retailers, such as Coles and Woolworths, to be open for longer hours.  Are you aware of this or is this the first time 
you have heard about it?

Yes, aware
53%

No, this is first 
time I’ve heard 

about it
46%

Unsure
1%

Segment Aware
(%)

Male 57%

Female 49%

18-29 years 46%

30-49 years 44%

50-59 years 60%

Over 60 67%

Full time workers 52%

Outer (non-BCC) Brisbane 64%

Regional town (large or small) 49%

Rural area 45%
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Next four slides are about priorities for the review

“In determining whether regulations governing the opening hours of 
large retailers in your local area should be changed, how important do 
you think the state government should regard each of the following as 
priorities?”
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Jobs are people’s main priority followed by a cluster of considerations about 
not damaging smaller retailers or increasing the majors’ market shares, plus 
not forcing small communities into longer hours

Extremely 
important

Very 
important

Moderately 
important

Only a little 
important

Not 
important 

at all
Unsure Extremely or 

very

The impact on local jobs 36% 36% 19% 6% 2% 2% 72% 
The survival of independent community supermarkets 
(such as FoodWorks, Friendly Grocers, IGA and SPAR) 
that operate in or near your local are 34% 32% 22% 6% 3% 3% 66% 
Not forcing smaller communities with different lifestyles 
and mixes of larger and smaller stores to adopt longer 
shopping hours if they don’t want to 31% 33% 24% 6% 2% 3% 64% 
Whether it would make life better or worse for local people who 
work in retail and their families 29% 32% 26% 8% 3% 3% 61% 
The impact on the market share of local small and medium 
size retailers 28% 32% 27% 7% 2% 4% 60% 
•Not increasing the market dominance of Coles and 
Woolworths across Queensland 35% 25% 24% 7% 4% 4% 60% 
How it would affect the Queensland economy 24% 34% 27% 9% 3% 3% 58% 
How it would affect your local area's economy 24% 32% 29% 9% 4% 3% 56% 
Abolishing existing regulations to allow retailers, whether large 
or small, to determine their own opening hours 23% 27% 30% 10% 7% 4% 50% 

Making regulations the same for both large and small retailers 22% 26% 27% 12% 9% 4% 48% 
The impact on tourism in your local area 19% 26% 25% 15% 11% 3% 45% 
Standardising opening hours for large retailers across all of 
Queensland 19% 26% 32% 13% 8% 3% 45% 
The extra convenience of longer opening hours for large 
retailers for people in your local area 18% 23% 28% 16% 12% 2% 41% 
Making allowable trading hours for large retailers the same on 
both Saturdays and Sundays 18% 23% 34% 12% 11% 2% 41% 24



When asked to state their first 3 priorities, jobs remains top but the most 
commonly named first priority is not to increase the market dominance of 
the major supermarkets. Ensuring the survival of their competitors is third

First priority Second Third TOTAL

The impact on local jobs 13% 15% 12% 40%

Not increasing the market dominance of Coles and Woolworths across Queensland 15% 10% 9% 34%

The survival of independent community supermarkets (such as FoodWorks, Friendly Grocers, 
IGA and SPAR) that operate in or near your local are 11% 12% 11% 34%

Not forcing smaller communities with different lifestyles and mixes of larger and smaller stores 
to adopt longer shopping hours if they don’t want to 8% 12% 9% 29%

Whether it would make life better or worse for local people who work in retail and their families 8% 9% 9% 26%

The impact on the market share of local small and medium size retailers 6% 6% 8% 20%

Abolishing existing regulations to allow retailers, whether large or small, to determine their own 
opening hours 7% 7% 5% 19%

How it would affect your local area's economy 6% 5% 8% 19%

The extra convenience of longer opening hours for large retailers for people in your local area 8% 4% 6% 18%

How it would affect the Queensland economy 6% 4% 6% 16%

Making regulations the same for both large and small retailers 4% 5% 5% 14%

Standardising opening hours for large retailers across all of Queensland 3% 5% 6% 14%

The impact on tourism in your local area 2% 3% 4% 9%

Making allowable trading hours for large retailers the same on both Saturdays and Sundays 2% 3% 4% 9%

From the above list, indicate which you think should be the first, second and third most important priorities?
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Segments on 3 high priority issues.  Figures relatively 
consistent across group, women express more 
concern than men

The impact on 
local jobs

(72%)

The survival of independent 
community supermarkets that 

operate in or near your local area 
(66%)

The impact on the 
market share of local 

small and medium size 
retailers (60%)

Segment ”Extremely” or “very” important - %

Male 69% 63% 58%

Female 75% 69% 62%

18-29 years 75% 59% 52%

30-49 years 72% 65% 60%

50 years or over 71% 70% 65%

Do all or most of household’s shopping 73% 67% 62%

Live in tourist area 74% 69% 60%

Shiftworkers 76% 70% 67%

Full time workers 71% 66% 60%

Outer (non-BCC) Brisbane 71% 65% 61%

Regional town (large or small) 71% 66% 61%

Rural area 78% 68% 60%
26



Reasons for believing survival of local supermarkets is 
important – competition and majors already too big

n Provide choice, competition, alternative to majors (15% of responses)

n Coles, Woolworths, big companies already too powerful (13%)

n Jobs for locals (13%)

n Run by locals, part of community, local small businesses (13%)

n Owner’s livelihood, families live on income, battlers (6%)

n Convenience, suitably located for me (5%)

n Sell more local produce than big companies (3%)

n Help keep grocery prices down (3%)

n Friendly, better service (2%)

n Only (one or two) supermarkets in my town (2%)

[Asked of people who think it is extremely or very important that smaller community supermarkets 
survive] Why is it important to you that your local independent community supermarket(s) survive?

Base: the 66% who said survival of local community supermarkets 
is “extremely” or “very” important 27



Reasons for importance of local supermarkets: 
respondent quotes

Why is it important to you that your local independent community supermarket(s) survive?

Convenience and locality They employ a lot 
of local people

They are a family business 
they deserve to put food on 

their tablesThe majority of supermarket 
revenue is already controlled by 

the duopoly. If smaller stores 
cease to exist there will be no 

competition

Because we only 
have a choice of 

two  and one is an 
independent

Large companies 
have too much 

control

They support local 
producers

They provide alternatives to Coles 
and Woolies. You can buy brands 

that you cant get in the big 
supermarkets

To keep the big guys honest -
but not sure how well that is 

working

Because they provide jobs, owned 
by local people and provide 

competition. Small business is 
important At present they have the 

freshest meat and vegetables in 
our area

They are the competition and 
without them the major 

stores would have a free 
reign

These types of supermarkets 
employ hundreds of local 

people and also give 
shoppers a choice of where 

they buy

Jobs, variety, choice
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If trading hours are extended, 16% say they will spend 
more in local shops and 5% less. Those who spend more 
will mostly spend less in other places

This government review could lead to large retailers 
being allowed to trade between 7am and 9pm from 
Monday to Saturday and 9am to 6pm on Sundays 
(excluding Good Friday, Christmas, Easter Sunday and 
Anzac Day) or possibly longer. If this occurs, do you 
expect you would:

[Asked of 16% who said they will spend more] Where will 
this extra money you spend come from? Will you:

16% 

5% 

76% 

3% 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

80% 

Spend more money 
in local retail shops 

than you do now

Spend less in local 
retail shops than 

you do now

Spend about the 
same as you do 

now

Unsure

Spend less 
in other 

local places, 
such as 

restaurants 
or cinemas

36%

Spend less 
in non-local 
places, such 

as online 
shopping

38%

Save less 
money than 
you do now

21%

Other
5%
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The next set of slides “battle-box” or pit arguments of 
those supporting and opposing longer trading hours 

directly against each other

Question

“The review of trading hours is considering different positions for and against 
longer trading hours.  The following series of questions will put arguments of the 
sides supporting and opposing longer trading hours against each other and ask 
you to select which one you think is more convincing.”

RANDOMISE ORDER AND ROTATE EACH ARGUMENT WITHIN EACH QUESTION
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Battlebox A: Choice and convenience

Battlebox:  select which one you think is more convincing

Local people will have more choice and 
convenience if larger stores like Coles 

and Woolworths can extend their 
opening hours in weekday mornings 

and on Saturday night

39%

Current opening hours are adequate for 
this area. Extending them will harm 

locally owned smaller retailers and likely 
force some out of business, which will 

reduce consumer choice 

57%
4% unsure

For longer trading hours Against longer trading hours
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Battlebox B: Help or hurt smaller retailers

Battlebox:  select which one you think is more convincing

Coles and Woolworths attract shoppers 
to centres where they are located and 

this helps smaller retailers who operate 
nearby. Increasing opening hours will 

add to this benefit and bring more 
customers to smaller retailers

35%

Coles and Woolworths want longer hours 
to increase their own market share. 

Extending their hours will (a) hurt smaller 
shops that currently open when the big 
retailers are shut and (b) force smaller 

stores that close about the same time as 
the big retailers to lose market share or 
absorb the extra costs of staying open 

longer. 

58%
7% unsure

For longer trading hours Against longer trading hours
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Battlebox C: Competition and grocery prices

Battlebox:  select which one you think is more convincing

Allowing big retailers to be open for 
longer will increase competition and 

lower grocery prices

30%

Extended trading hours will enable the 
big supermarkets to increase their market 

share, eliminate some competitors and 
be free to increase grocery prices.  This 

happens particularly with fresh produce –
meat, fruit, vegetables

62%
8% unsure

For longer trading hours Against longer trading hours
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Battlebox D: Jobs

Battlebox:  select which one you think is more convincing

Allowing big retailers to open extra 
hours across the state will create 

hundreds of extra jobs

33%

Claims about a large number of extra 
jobs are exaggerated. In truth, current 

employees will likely just get some extra 
hours but, as smaller community retailers 

are likely to be hurt, they will employ 
fewer people.  Work will also reduce for 
local support services like accountants

60%
7% unsure

For longer trading hours Against longer trading hours
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Battlebox E: Impact on Queensland and local economies

Battlebox:  select which one you think is more convincing

Reducing trading hour regulations will 
increase activity and boost both 

regional and the Queensland state 
economy

30%

Increasing hours for big retailers will 
harm several local area economies and 
not help Queensland. It will hurt many 
local independent businesses whose 

profits stay in the community and benefit 
big retailers who send their profits 

interstate

60%
10% unsure

For longer trading hours Against longer trading hours
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Battlebox F: Impact on retail workers and their families

Battlebox:  select which one you think is more convincing

Reduced regulation of trading hours will 
bring extra jobs, more choice and 
flexibility for retail workers and will 
benefit their families and the local 

community

46%

Longer trading hours, especially on 
weekends, will hurt the family lives of 

retail workers and not benefit the 
community

46%
8% unsure

For longer trading hours Against longer trading hours
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Battlebox G: Impact on variety of available goods

Battlebox:  select which one you think is more convincing

Allowing longer shopping hours will 
cause a wider variety of goods to be 

placed on supermarket shelves

17%

Longer shopping hours will have minimal 
or no impact on the choice of goods 

available in supermarkets and grocery 
stores

78%
5% unsure

For longer trading hours Against longer trading hours
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Battlebox H: Impact on tourism

Battlebox:  select which one you think is more convincing

Longer trading hours for big retailers 
will help Queensland’s tourism industry

32%

Claims about longer hours helping 
tourism are exaggerated. In truth, few 
tourists shop for groceries early in the 

morning or on Saturday nights

62%
6% unsure

For longer trading hours Against longer trading hours
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Battlebox summary: Weakest arguments for longer hours 
relate to variety of goods, grocery prices and economic impact

Argument for longer hours

Choose 
argument for 
longer hours

%

Argument against longer hours

Choose  
argument 

against 
longer hours

%

NET in favour 
of longer 

hours 
%

Allowing longer shopping hours will cause a 
wider variety of goods to be placed on 
supermarket shelves

17
Longer shopping hours will have minimal 
or no impact on the choice of goods 
available in supermarkets and grocery 
stores

78 -61

Allowing big retailers to be open for longer 
will increase competition and lower grocery 
prices

30

Extended trading hours will enable the big 
supermarkets to increase their market 
share, eliminate some competitors and be 
free to increase grocery prices.  This 
happens particularly with fresh produce –
meat, fruit, vegetables

62 -32

Reducing trading hour regulations will 
increase activity and boost both regional and 
the Queensland state economy

30

Increasing hours for big retailers will harm 
several local area economies and not 
help Queensland. It will hurt many local 
independent businesses whose profits 
stay in the community and benefit big 
retailers who send their profits interstate

60 -30

Longer trading hours for big retailers will help 
Queensland’s tourism industry 32

Claims about longer hours helping tourism are 
exaggerated. In truth, few tourists shop for 
groceries early in the morning or on Saturday 
nights

62 -30
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Battlebox summary: The strongest relative argument for 
longer hours concerns impact on retail workers and their 
families – opinions split evenly on this point

Argument for longer hours

Choose 
argument for 
longer hours

%

Argument against longer hours

Choose  
argument 

against 
longer hours

%

NET in favour 
of longer 

hours 
%

Allowing big retailers to open extra hours across 
the state will create hundreds of extra jobs 33

Claims about a large number of extra jobs are 
exaggerated. In truth, current employees will 
likely just get some extra hours but, as smaller 
community retailers are likely to be hurt, they will 
employ fewer people.  Work will also reduce for 
local support services like accountants.

60 -27

Coles and Woolworths attract shoppers to 
centres where they are located and this helps 
smaller retailers who operate nearby. Increasing 
opening hours will add to this benefit and bring 
more customers to smaller retailers

35

Coles and Woolworths want longer hours to 
increase their own market share. Extending their 
hours will (a) hurt smaller shops that currently 
open when the big retailers are shut and (b) force 
smaller stores that close about the same time as 
the big retailers to lose market share or absorb 
the extra costs of staying open longer

58 -23

Local people will have more choice and 
convenience if larger stores like Coles and 
Woolworths can extend their opening hours in 
weekday mornings and on Saturday night

39

Current opening hours are adequate for this 
area. Extending them will harm locally owned 
smaller retailers and likely force some out of 
business, which will reduce consumer choice 

57 -18

Reduced regulation of trading hours will bring 
extra jobs, more choice and flexibility for retail 
workers and will benefit their families and the 
local community

46
Longer trading hours, especially on weekends, 
will hurt the family lives of retail workers and not 
benefit the community

46 0
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The next slide shows the levels of agreement with 
two basic propositions relating to the option of 

extending trading hours for large retailers  
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Over 7 in 10 agree - (1) longer trading hours will harm 
community stores and reduce consumer choice; (2) there will 
be definite costs that benefits need to be weighed against

Do you agree or disagree with the following statements?

Allowing large nationally operated retail businesses 
the ability to determine their own trading hours will 
harm independently owned community stores and 

reduce consumer choice

Extending trading hours will not come as a free 
lunch for consumers. It will involve significant costs 

that need to be weighed against the benefits

38% 
33% 

19% 

5% 4% 
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agree
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disagree
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Total agree 
71%

Total disagree 
24%
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Total agree 
74%

Total disagree 
21%
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The expected impacts of allowing longer 
trading hours (embodying the Queensland 
government’s criteria for the review to 
consider) and support and opposition to it
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Impacts - views about the criteria for an eventual decision: 
“Having considered many aspects of this issue, if trading hours are extended and large supermarkets like 
Coles and Woolworths are allowed to open between 7am and 9pm Monday to Saturday and from 7am 
until 6pm on Sunday, do you think the following things will become:”

A	lot	better	than	
they	are	now

%

A	little	
better
%

Stay	about	the	
same	as	now

%

A	little	worse	
than	they	are	now

%

A	lot	
worse
%

Unsure
%

Total	
better
%

Total	
worse
%

Employment and jobs in your local area 11% 27% 44% 10% 5% 3% 38% 15%

The Queensland economy overall 9% 24% 51% 7% 4% 4% 33% 11%

You and your family 9% 16% 63% 6% 4% 3% 25% 10%

Economic and business growth in your local 
area 8% 24% 46% 12% 6% 4% 32% 18%

Life generally in your local community 8% 18% 52% 13% 5% 3% 26% 18%

The level of competition in grocery markets 8% 18% 39% 19% 12% 3% 26% 31%

Retail workers and their families 8% 17% 33% 26% 13% 4% 25% 39%

Grocery prices 5% 11% 44% 25% 10% 4% 16% 35%

The market share of small and medium sized 
retail businesses 4% 10% 30% 31% 19% 5% 14% 50%

The economic health of smaller shops like 
butchers, fruit shops and newsagents 5% 10% 28% 28% 25% 4% 15% 53%

The economic health of smaller independent 
supermarkets 4% 9% 28% 31% 24% 4% 13% 55%
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Definite support and opposition to longer hours are 19% and 11% 
respectively. The remainder have significant concerns which must be 
convincingly addressed before they will support longer hours

Finally, which of the following statements is closest to your view about extending trading hours for 
large retailers across many parts of Queensland, likely including the area where you live?

Total 
support

53%

Total 
oppose

42%

I support 
extended hours 

without any 
conditions or 

caveats
19%

I lean to supporting 
extended hours but 

would oppose it if the 
government cannot 

show why it would not 
reduce competition or 
lead to higher grocery 

prices
34%

I lean to opposing 
extended hours 
because I expect 

the eventual costs 
will outweigh the 

benefits
31%

I oppose extended 
hours without any 

conditions or 
caveats

11%

Unsure
5%

For 34%, support is conditional on 
a compelling case for longer 

hours being made

31% could be persuaded 
to support if concerns are 

convincingly negated 
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Some key demographics. Significant differences 
in support based on age, location and income

Support without	
conditions

%

Support	with	
conditions

%

Oppose	because	
expect	costs will	
outweigh	benefits

%

Oppose	
without	
conditions

%

Unsure
%

Total	Support
%

Total	oppose
%

Men 20% 35% 30% 10% 3% 55% 40%

Women 18% 34% 31% 12% 6% 52% 43%

Under 40 years 23% 41% 20% 7% 9% 64% 27%

Over 40 years 17% 31% 37% 13% 2% 48% 50%

Outer Brisbane 21% 37% 27% 12% 3% 58% 39%

Regional centres 17% 35% 32% 11% 5% 52% 43%

Rural 20% 30% 35% 9% 5% 50% 44%

Live in tourist areas 22% 35% 30% 9% 4% 57% 39%

Do most shopping at independent 
supermarkets 16% 26% 40% 17% 1% 42% 57%

Household income $70,000 or under 17% 33% 36% 10% 4% 50% 46%

Household income over $70,000 23% 39% 24% 10% 4% 62% 34%
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Reasons for supporting longer hours: 
convenience, modernisation and jobs dominate

n Convenience (40%)
n Including that it would help people who work late or like to shop early (8%)

n Modernise, catch up with other states (23%)
n Including that it works okay in other places like Victoria/NZ/UK (4%)

n Jobs or more hours for existing workers (17%)

n Belief in free market, businesses should be free to decide (8%)

n Will lower grocery prices (5%)

n Good for local economy or tourism (5%)

n Good for shiftworkers (3%)

[Asked of the 19% who support extended hours with no conditions or caveats] What is the 
main reason why you support extended hours for large retailers?
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Main reasons for opposing longer hours: unnecessary, 
will help big retailers at expense of small businesses

n No need - current hours sufficient (32%)
n Including a view that people who can’t plan shopping now are lazy, disorganised
n And more supermarkets deliver groceries now so don’t need to be open 

n Will hurt or kill off smaller retailers, hurt small businesses generally  (28%)
n Including that smaller stores will lose market share; extra opening hours will cost more

n Big retailers already too dominant, greedy, we must stop them expanding (25%)
n Will lessen competition

n Will hurt family lives of retail workers (14%)

n No economic benefits, will hurt community (12%)

n Negative impact on employment - jobs will be lost in small business including  producers/suppliers (9%)
n Including complaints that big supermarkets mostly employ young casuals at low pay rates

n Doesn’t work in other places – small businesses go bust, stores open at 9pm are empty (6%)

[Asked of the 11% who oppose extended hours with no conditions or caveats] What is the 
main reason why you oppose extended hours for large retailers?
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Quotes about reasons for supporting and opposing 
longer trading hours

If people can't plan their 
shopping around the 

hours that the shops are 
currently open then they 

have a real problem!

Benefits very few peopleForcing small business to open 
more than they can afford

Have lived in other states that 
shops are open 24/7 and it is 

much more convenient

They will take the trade 
away from smaller 

businesses and 
consequently prices will 

raise significantly

It is giving into the bullies 
and letting them destroy 
small communities  Just 
ask Pittsworth and other 

small towns. 

Because I need those later and 
early hours to shop to better 

suit my life

Extended hours will only make 
us more unorganised with our 
shopping, and in the long term 
it will hurt a lot more people in 

smaller communities, than 
benefit the shoppers.

More jobs and convenient 
shopping hours

As long as businesses can 
set their own prices they 

should be able to set their 
own hours

Extra Jobs (especially for 
people who have a low 

income)

It will bring QLD in line with 
other states

In favour of longer hours Against longer hours
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Battlebox summary: Filtered by the 34% who support longer 
trading hours but only if the government can show it won’t 
lead to reduced competition or higher grocery prices

Argument for longer hours

Choose 
argument for 
longer hours

%

Argument against longer hours

Choose  
argument 

against 
longer hours

%

NET in favour 
of longer 

hours 
%

Allowing longer shopping hours will cause a 
wider variety of goods to be placed on 
supermarket shelves

17
Longer shopping hours will have minimal 
or no impact on the choice of goods 
available in supermarkets and grocery 
stores

81 -64

Allowing big retailers to be open for longer 
will increase competition and lower grocery 
prices

34

Extended trading hours will enable the big 
supermarkets to increase their market 
share, eliminate some competitors and be 
free to increase grocery prices.  This 
happens particularly with fresh produce –
meat, fruit, vegetables

59 -25

Reducing trading hour regulations will 
increase activity and boost both regional and 
the Queensland state economy

37

Increasing hours for big retailers will harm 
several local area economies and not 
help Queensland. It will hurt many local 
independent businesses whose profits 
stay in the community and benefit big 
retailers who send their profits interstate

55 -18

Longer trading hours for big retailers will help 
Queensland’s tourism industry 40

Claims about longer hours helping tourism are 
exaggerated. In truth, few tourists shop for 
groceries early in the morning or on Saturday 
nights

51 -11
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Battlebox summary: Filtered (continued)

Argument for longer hours

Choose 
argument for 
longer hours

%

Argument against longer hours

Choose  
argument 

against 
longer hours

%

NET in favour 
of longer 

hours 
%

Allowing big retailers to open extra hours across 
the state will create hundreds of extra jobs 44

Claims about a large number of extra jobs are 
exaggerated. In truth, current employees will 
likely just get some extra hours but, as smaller 
community retailers are likely to be hurt, they will 
employ fewer people.  Work will also reduce for 
local support services like accountants.

52 -8

Coles and Woolworths attract shoppers to 
centres where they are located and this helps 
smaller retailers who operate nearby. Increasing 
opening hours will add to this benefit and bring 
more customers to smaller retailers

46

Coles and Woolworths want longer hours to 
increase their own market share. Extending their 
hours will (a) hurt smaller shops that currently 
open when the big retailers are shut and (b) force 
smaller stores that close about the same time as 
the big retailers to lose market share or absorb 
the extra costs of staying open longer

49 -3

Local people will have more choice and 
convenience if larger stores like Coles and 
Woolworths can extend their opening hours in 
weekday mornings and on Saturday night

53

Current opening hours are adequate for this 
area. Extending them will harm locally owned 
smaller retailers and likely force some out of 
business, which will reduce consumer choice 

44 +9

Reduced regulation of trading hours will bring 
extra jobs, more choice and flexibility for retail 
workers and will benefit their families and the 
local community

67
Longer trading hours, especially on weekends, 
will hurt the family lives of retail workers and not 
benefit the community

28 +39
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Views about public holiday 
trading hours
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Holidays – 78% satisfied with existing arrangements. 
About 12% want more shops open; around 6% want fewer 
shops open

Opening hours on public holidays are also being 
considered.  Generally, are you satisfied or dissatisfied 
with opening hours for retail shops on public holidays?

[Asked of the 18% dissatisfied] Briefly, why are 
you dissatisfied with opening hours on public 
holidays?

78% 

18% 
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Satisfied Dissatisfied Unsure

Seven in ten want shops open

n Inconvenient, should be open, still need things (40%)

n Holidays are good days for shopping (10%)

n Stores should have choice; maybe not on Xmas only (7%)

n Better for local businesses, economy (4%)

n Stop the pre-holiday rush (3%)

Three in ten want fewer shops to be allowed to open

n All stores should shut, should be holidays for all, have 
plenty of time to shop  (20%)

n Workers get forced to work on holidays (6%)

n Extra wage costs push up prices (2%)
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Most want stores open on holidays except 
for Christmas, parts of Easter and Anzac Day

All day
%

Half	day
%

Not open	at	all
%

Unsure
%

Show Days (Royal Queensland Show etc.) 66% 19% 14% 1%

Queens's Birthday 62% 21% 16% 1%

Labour Day 51% 22% 25% 2%

Easter Saturday 47% 26% 26% 1%

Boxing Day 47% 24% 29% 1%

Easter Monday 43% 26% 30% 1%

Australia Day 42% 22% 34% 1%

New Years Day 39% 20% 39% 1%

Easter Sunday 27% 19% 53% 1%

Good Friday 23% 17% 59% 1%

Anzac Day 22% 28% 50% 1%

Christmas Day 14% 12% 73% 1%

Do you think big retail stores like Coles and Woolworths should be allowed to open all day, half the day or not at 
all on each of the following public holidays?
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Methodology & sample
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Fieldwork details

Main survey

n 996 residents aged 18 or over were interviewed online.  They comprise a representative 
sample of the adult population across Queensland with the exception of the Brisbane City 
Council LGA which was excluded from the survey.

n Fieldwork:  31st October to 4th November 2016

n Quotas were used for age, gender and location and then a small weight was added to 
ensure that the sample matches the ABS census profile across the survey area
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Sample details

%
Men 49^
Women 51^

18-29 years 17^
30-39 18^
40-49 20^
50-59 18^
60+ 27^

Live in:

Outer metro Brisbane 32
A larger regional city or town (like Townsville, 
Bundaberg or Mackay) 44
A smaller regional town (like Roma or Chinchilla) 13
A rural area 9*

Shift workers 11 (in total)
Work late at night but finish by around 
1am (14)*
Work through the night (13)*
Early mornings, starting between 5am 
and 7am (13)*
Varies (60)*

Live in a “tourist area” or place that receives a 
high number of tourists 62

%
Have worked for Coles or Woolworths within 
the last 5 years 4
Currently work in retail but not for Coles or 
Woolworths 6

Own current home 65
Rent current home 35

Household income under $40K 32
$40,001 - $70,000 27
$70,001 - $100,000 16
$100,001 - $150,000 12
Over $150,000 3
Prefer not to say

Own a small business 11
Fulltime worker 22
Part time or casual worker 17
Fulltime home duties 13
Retired 28
Unemployed 10

Have dependent children under the age of 18 29

Trade union members 6
Students 8

Speak language other than English at home 7

* or *= small sample in these categories; indicative figures only.  ^ sample was weighted to these (ABS derived) percentages 57



Notes on quantitative methodology

n Panel members who made up the sample are recruited from a wide variety of sources primarily 
through advertising that is aimed at obtaining people from all English-speaking demographic 
classifications and across all attitudinal categories (such as left wing, centre, right wing, interested in 
news and current issues or detached from them). 

n Participation is by invitation only, ruling out self-selection issues associated with some online 
methodologies, such as polls on the issue of the day commonly run by newspapers (where, for 
example, News Limited papers will obtain vastly different results from Fairfax newspapers on the 
same issue). 

n Maximum margin of error at 95% confidence level: ±3.08% (n=1,000). Some questions, where 
marked, have only been asked of half the sample (500), where the ME is ± 4.38%, or of people who 
give a specific response to a prior question.  However, when the sample is divided into demographic 
or attitudinal subgroups, results should be considered to be indicative only.

n Some rows or columns may not total 100% due to rounding errors.

n Some questions were only asked of half the survey sample. This was to keep down the survey length 
for each person or to avoid repetition.  Division into the two halves was random so as not to 
compromise the survey’s representation of the population.
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