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SUBMISSION: Queensland Trading Hours Review 2016 
 

Sector: Trading Hours – Non-Exempt Shops Selling Caravans – State 

 

Introduction: 

The Caravan Trade & Industries Association of Queensland (trading as 

Caravanning Queensland) is the peak industry body for Caravan, Motorhome, 

Camper Trailer and other Recreational Vehicle derivatives in Queensland. 

 

It represents the vast majority of businesses in the industry in this state 

including dealers, manufacturers, accessories suppliers, repair & service 

facilities etc. 

 

Almost 240 businesses from Cairns to the Gold Coast and west are embraced in 

the membership of the Association which was established in 1964. 

 

We estimate that over 90 of these businesses are likely to be embraced by the 

present Trading Hours Order. 

 

Survey: 

Caravanning Queensland recently conducted a survey of members in response 

to this Review. 

 

The questions asked and the results here follow:- 

 

Q1 Are you fully satisfied with the present Trading Hours? 

 Yes 89% No 11% 

 

Q2 Do you want to include Sunday Trading? 

 Yes 11% No 89% 

 

Q3 Do you want the ability to open on Gazetted Public Holidays? 

 Yes 4% No 96% 
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Q4 Do you want to see other modifications/changes to the present Trading 

Hours Order? 

 Yes 4% No 96% 

 (Figures rounded to nearest whole number) 

 

Supporting comments by our Member Respondents who chose to further 

comment: 

 

Ref Q4: “The granting of special exemptions to some dealers to trade on 

Sundays & Public Holidays should not be allowed. It is unfair to the 

dealers who wish to be bound by the current regulations. We 

either open on Sundays and Public Holidays or we don’t.” 

 

Ref Q5: “With the amount of Caravan & Camping Shows throughout 

Queensland, this is an additional time to trade, therefore there is 

no need to trade 7 days at the Dealerships as the customers have 

plenty of options to purchase.” 

 

 “The current trading hours service current demand. Extending 

trading hours would only increase the demand on finding a limited 

specialised workforce to work the additional hours.” 

 

 “Increasing trading hours will severely impact smaller dealerships.” 

 

 “As a regional dealer we close at lunchtime on Saturday. I have 

stayed open on a few occasions over the years but the floor traffic 

stops at 1 pm. As a small regional dealer opening Sundays would 

mean 7 days for me and my staff. I could not afford to run various 

staff and split shifts. The relationship with the customer would be 

diluted opening 7 days. Why? - more staff working split shifts then 

a customer would be talking to one staff member that is off that 

day or comes in for advice and wants to talk to a particular staff 

member that is off. Very messy when there is no need for it.” 
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 “I'm of the belief that if it isn't broke don't fix it. Queensland sells just as 

many vans as the other states that open 7 days a week so it will not 

improve our bottom line. All it does is gives people more choice to come 

into our yards but if you only have 6 days they will find the time. Most of 

our client base is retired or close to so they are not as time poor as other 

age groups. Our overheads will increase which means the costs of the 

vans go up so leave it as it is. The longer we can stay away from the 

modern world of giving the client the control of us being at their beck and 

call 24 hours a day the better.” 

 

OFFICIAL INDUSTRY POSITION: 

 

Clearly our industry participants are strongly opposed to any changes by a large 

margin. As such our Association fully supports no change to the present Trading 

Hours covering our industry.  

 

FURTHER SUPPORTING FACTS: 

 

The number of licenced caravan dealers in Queensland is only a fraction of that 

of car dealers. All are privately owned, generally family ownership. Only three 

owners have two dealerships in the whole state. 

 

There are over 600,000 registered caravans and motorhomes in Australia (as of 

the end of 2015) and of those, over 155,000 are in Queensland. In 2015 of the 

22,711 units sold nationally, approximately 26% were sold in Queensland 

making it the largest selling state in the country. These figures were achieved 

even against states where 7 day trading is allowable and much larger 

populations exist (NSW & Victoria). 

 

Queensland has long exceeded sales of those in NSW further proving no need 

for extending current hours. 

 

As it is, there is no evidence of any caravan dealer in Queensland trading after 

around 5pm Monday to Friday as there is no consumer demand despite the 

ability under the order to open until 9pm.  
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Likewise few dealerships in South East Queensland open after mid-afternoon at 

the latest on Saturdays and in dealerships outside the South East few, if any, 

open after around 12 noon. This is purely demand driven. 

 

Whilst it may be argued by some that this is because most sales are to “grey 

nomads” who have more time on their hands this is not supported by fact. That 

may be true for hard-top/conventional caravans. 

 

The largest market is actually families who purchase a wide variety of industry 

product types and the present trading hours prove to be more than adequate 

for them too. 

 

By the total market size and the size and type of our sales outlets increase hours 

would: 

 

(a) Increase consumer costs because of an increase of overhead costs thrust 

on to business operators. 

 

(b) Selling a caravan requires particular expertise. This does not particularly 

refer to any sales skills but to what become “legalities” whereby the seller 

absolutely must ensure that the caravan and the purchases tow vehicle 

are compatible. If a purchaser is allowed to drive out of a caravan sales 

business towing the caravan with a non-compatible vehicle, the seller, 

and indeed, the salesperson themselves can be deemed to be negligent 

and subject to subsequent litigation.  All caravans when produced are 

fitted with a Trailer Plate, often known as the V.I.N. plate, as required 

under Australian Design Rules (ADR’s) and Vehicle Safety Bulletin 1 

(VSB1).  This contains a variety of information such as the Aggregate 

Trailer Mass (ATM) and the Gross Trailer Mass (GTM) to name just two. 

Likewise tow vehicle manufacturers must certify their vehicles with a 

variety of specifications including towable load, Combined Vehicle Mass 

and so on. Our office in fact produces a 450-page document titled the 

“Towing Mass Guide” which lists every vehicle model sold in Australia in 

the previous 10 years to enable our members and their staff to correctly 
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calculate and advise purchases of the compatibility between their tow 

vehicle and the caravan they wish to purchase. 

 

The “Towing Mass Guide” produced and updated twice yearly by us is 

used by the industry Australia-wide and also by bodies such as 

Queensland Transport. Sales staff must be skilled in this compatibility and 

extended hours would put a great burden on a dealership to train more 

staff which would inevitably be necessary, to cover extra trading hours. 

 

This would potentially leave dealerships in a vulnerable position if they 

were unable to quickly skill new staff in this matter.  Whilst it may 

outwardly seem to be a routine matter of training it is far more complex 

than this, and ongoing. Extended hours would most likely force dealer 

principals to either work the extra days themselves or do the same with 

other already skilled staff so as to minimise their potential for incorrect 

information being delivered by the new staff. This would unnecessarily 

increase their inadvertent exposure to possible litigation.  

 

Extension of Trading Hours for our sector would potentially be a “Law of 

Unintended Consequences” if it was to be enacted. This is one point of 

real and important difference between selling a caravan and selling a car. 

 

(c) To say that any extension of Trading Hours would give business operators 

the option to open or not would be blindsiding the issues. In jurisdictions 

where this situation exists for products like ours, time after time groups 

of retailers have, after realising the unviability of extra trading hours, 

tried to agree to closure but there is always one who, usually through 

desperation, because of bad business practices and/or inferior quality 

products, starts opening again so everyone else has to too. This simply 

does not work and leads to additional consumer costs.  

 

Even dealerships just over the Border in Tweed Heads down to at least 

places such as Lismore do not open Sundays, despite being legally able to 

do so because of lack of consumer demand. 
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CONCLUSION: 

Unlike many others forms of retailing, purchasing a caravan is not usually 

considered “an outing”. 

 

It is more “a project” which, quite often, takes two years of research and 

education by buyers to bring them to a point of purchase. 

 

The present trading hours more than cater for the unique nature of our 

industry. 

 

The industry and the market has changed greatly since submissions mentioned 

in the second and third dot points under the sub-head “Caravans” at the top of 

page 74 of the Review Document.  

 

We reiterate that the Caravan Trade & Industries Association of Queensland 

opposes any change to the “Trading Hours – Non-Exempt Shops Selling 

Caravans – State” as is supported by the strong evidence available and outlined 

in this document. 

 

 

Submitted by The Caravan Trade & Industries Association of Queensland  

ABN: 46 009 859 367 

Registered Office: Unit 9, 10 Hudson Road, Albion, Queensland 4010. 

Postal: PO Box 5542, Stafford Heights QLD 4032 

Email: admin@caravanqld.com.au 

Phone: 07 3862 1833 Fax: 07 3262 9890 

Chief Executive Officer: Ron Chapman 

General Manager:  Jason Plant 
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